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Why Should You Care?

1. It’s a primary channel where business
decision-making gets started

t's a direct channel to connect with

ouyers/expedited process

3. Leadership positioning

4. Builds a brand

5

6

N

Competitive advantage
EVERYTHING IS MEASURABLE!!

.................................................................................................................................................................................................................................
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j, 1. MISSING THE BOAT ON CONVERSIONS
2. OVERLOOKING BRAND VISIBILITY & COMPETITION
. 3. KEYWORD IGNORANCE
- 4. POOR CONTENT & AD CREATIVE
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. GOING TO EXTREMES IN SoclAL MEDIA
6. PUTTING CAMPAIGNS ON AUTOPILOT
. FAILURE TO PERFORM REGULAR ANALYSIS
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MISSING THE BOAT -
ON CONVERSIONS
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What Is A Conversion?

Clear & measurable objectives
Defined ways to measure (baselines & benchmarks)
Means to track

Understanding the conversion process (&
potential obstacles)
Implementing conversion best practices
— Landing pages
— Calls to action
— Forms

B whh e

hd
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[l vamau Sin: Missing the Boat on Conversions

How Timeframe Affects Tactics

b Short-Term Long-Term
PPC * In-House Email

* Online Advertising » Affiliate Marketing

 Email List Rental .

Site Linking
* Social Media
* Loyalty Programs

* Contests/Sweepstakes
e Online PR

e Social Media
e Search Engine

Optimization (SEO)...

................................................................................................................................................................................................................................
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Is Your Website Killing Your Search Rankings?

Do’ s xDonts

— Static pages — Duplicate content/mirrored sites
— Plentiful, relevant, text- — Keyword stuffing
based FRESH content — Frames
— Keyword-centrictitle tags — Images or Flash
— Wellcomposed meta-and alt  _ Graphically-rendered text
tags — Hidden text

— Descriptive & well-

: L : — JavaScript navigation
architected navigational links _ _
& “anchor” links — Certain dynamic pages or content

— In-bound links from management systems

“authority sites” — Long URL strings

— Visitor log-ins or password-
protected content

.................................................................................................................................................................................................................................
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OVERLOOKING BRAND
VISIBILITY & COMPETITION

© 2011 Web Ad.vantage | 321 N. Union Street, Havre de Grace, Maryland 21078 | p. (410) 942-0488 f. (410) 942-0487 8



Lamun
o F
*

I www.webadvantage.net

a.vantane

Search Engine
Marketing

Online Media Buying

Social Media Marketing

Internet Marketing
Consulting

Sin: Overlooking Brand Visibility & Competition

Are you doing the proper research?

Or gani

‘ HR consulting firm

C

Sear ché

Search ‘

About 854,000 results (0.25 seconds)

» Smart HR Inc.

Customized Solutions for VA, MD & DC based Organizations

wnie smarthrine.cam

Xerox HR Consultin

Improve Efficiency with HR Consulting Services from Xerox.

Herax acs-inc com/HR_Consulting

Maryland HR Consultin

Total HR solutions designed for grawing companies: contact us toda 0

wr TriMet.com

mercer - Consulting. Qutsourcing. Investments.

Advanced search

Ads

e mercer.comf - Cached - Similar

Mercer's care strengths in consulting, outsaurcing and related inves
solutions, with true glabal reach and resources —place usina ...
Careers - Office locations - Learn more - Mearcer Global

Strategic Human Resources, Inc., HR Consulting F

Strategic HR Is a human resources consulting firm basegg
management senvices to small to medium sized companisg
Job Opportunities - JobShop - Contact Us - Events
wnanei Strategichrine comyd - Cached - Similar

Human Resources Consulting and Outs,

¥ Show stock quate for HEW
W.hemn.comh Cached

Learn about the leading provider of human reso
Access your benefits and HR tools or visit the K

R e n

Pai d
Keyword summary

Keyword
ZPC
Competition

Average vol,

Sear ché

® 0 @

hr consulking Firm
4,34
1.79

o232

Ads
Maryland HR Consulting

Total HR solutions designed for
growing companies: contact us today
Maryand

iy TR EL.com

strategic HR, inc.
Outsourced HR consulting solution

for small to mid-sized companies
wiwir StrategicHRInG com

Find out what HR certific‘gﬂon can do for you.

6o to www.hrci.org
-~

d Them

%.

Recommend Abenity & Get a $150 Gift Card

Recommend an employee discount program for your company.
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a[lvamaue Sin: Overlooking Brand Visibility & Competition

Let’s look at some tracking & brand visibility tools...
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What is a “bad” k
P infomgmt

dr’s office * best store

new biz

shopping

hottest styles - -

................................................................................................................................................................................................................................
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Vama Sin: Keyword Ignorance

OK, so how do you find GOOD keywords?

GO()gie ‘good keywords ‘ l Search ] Advanced Search

iew customizations

Web ¥ Show options... Results 1 - 10 of about 78,300,000 for good keywords. {0.40 seconds)
Goodle Keyword Tool # Sponsored Link | Sponsored Links

s gaogle comiskiool  Find new keywords with suggestions based on actual Gongle searches Keyword Resoarch 3¢
See What Keywords Drive The Most
Traffic To Your Competitors,

ww. Compete.com/Keyword-Research

Good Keywords - Keyword Research and Web Page Strateqy Software o
Good Keywords is a Windowe software for Internet keyword research and management
ey, qoodkeywords.com/ - Cached - Similar

Good Keywords 43 Keyword Explore Best Keyword Research .
Google Keyword Suggestion Tool  Support Learn the Secrets for FREE

Products
Keyword Pad

Ilare results from goodkeywards.com »

Keyword YWorkshop » Top SF™ ™ yword Selection is Easy
wDarmination. corm

ord Research Tool #
nths of Keyword Seasonal Data,
1or Free Trial

Good Keywords v3 - Keywiord Research Management Softwia
The Keyword Database tool in Good Keywords v3 is meant tn h-'
Google Keyward researchl What is more, the software de
vy, goodkeywords.com/good-keywords! - Cached

i I i+ Jﬁ%ds far
O

k. copy, market shara

SEQ 101 Choosing good keywords »¢
You may want to put some thought into the keywords you want to tary,
nauseumn that you should just focus on building 2 good website and ...
websitehelpers. com/een/choosing-good-keywords html - Cached -

How to find good keywords
Good keywords are frequently searched for (high demariu out not being targeter
other websites (low competition). There are 3 tools out there that ...

ww webcredible co uk/user . fgoad-keywords. shtml - Cacher - Similar

W N NN N NN RN E NN R RN RN RN RN R NN MR EE N R RN R RN N M N E N R N RN RN RN E N MR R RN R R RN E R RN E R AN EEEE NN EEEAEEAEEEAEEEEEEEEEEEEEEEEEEEEEEEg
T m w0 RN R R R R N RN R NN R R R R N R R N RN N RN RN E R R AN N R R EE EE A E AN EEEEEEEEEEEEEEEEAESEEAEEEEEEEEEEESEEEEEEssEsssssssssssEmssmssstt
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Let’s look at some helpful keyword research tools...
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POOR CONTENT &
AD CREATIVE
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Bad Content: Specific Things to Avoid

* Cliché copy

* Stock photography overload

* |rrelevantimages

 Too many buzzwords

* Keyword stuffing

* Misspellingsand grammatical errors
* Unclear message

* Weak calls to action

* Too much text (or not enough)

................................................................................................................................................................................................................................
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Why is having good content so important?

Share 157 2002

caLlike [ 103,691 people like this, | 3 Tweet
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: HﬂVﬂﬂTHUE Sin: Poor Content & Ad Creative

Mix & Match Ideas: Generating Content

Topic Ideas Types of Blog Posts
Company News Instructional
Industry News Informational
Opinions/Reactions Review
Upcoming events List
Statistics & Studies Interview
Multimedia (Photos, Videos, Podcasts, etc.) Case Study
Profile
Link List
Problem
Contrast 2 Options
Rant
Inspirational
Research
Collation
Prediction/Review
Critique
Debate
Hypothetical
Satirical
Meme/Project

................................................................................................................................................................................................................................
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" ForFree

rt:your/journey/NOW,%

’ my. Lord!!
Odn.‘cdm SIGN UP R

\nchorage Daily News HERE ‘

Internet Marketing

Social Media Marketing Consulting

THIS
IS STAN.
HE HAS EBOLA
SOYou
DON'T
HAVE TO.

@*) Hot Chili Humor & Fun ¢°)

STATEOF
TOMORROW.

..................................................................................................................................................................

LEARN MORE »
www.stateoftomorrow.com
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Sin: Poor Content & Ad Creative

Would you open this email?

Consulting

Realtime #™3
edia e

Spring Forward, Sod

Congratulations to Brett* at PureVolui
during our awkward teenage launch
hear, so there'll still be plenty of giveq
opinions, attitude, and love.

And speaking of love, isnt ittime to get our Social Media swerve on?

Where You At?

Here's the growing problem with social media. We're not just social animals, we're social butterflies.
And I'm not justtalking about the trend to add geo-location toals to all of our social netwaorking
platfarms: Twitter just launched its apt-in location services. Facebook just announced it plans to
me-tao it next month. Foursquare and Gowalla will duke it out for Gee-loco supremacy at SxSW
these nex few days. Linked In is pushing its Tript module. Gooale is still finding ways to seem less
insidious after Buzz and Microsof is watching you sleep from the safety of your ¥box power switches
and wall outlets (Ok, maybe nofy...

But here's the thing. We are no longer a society of singular interfaces. We don't consume information
in just one browser We don’t use one device And although we in the marketing & comms
community are way ahead ofthe curve we aren't thatfar ahead. There's the T, and the smart phone,
and the internet, and the cool multi-function IM chat interfaces and 3 tabbed browser windows. What
Josh Bernoff called it the Splinternet.

Sowe're probably notjust one social netwark, either. Or, ifwe are, we might not be there very long.
When's the last time you MySpaced ? Remember the last civilization of Friendster 7 VWhat are the
chances you will again soon?

So why would we craft a marketing campaion or promotion that lives only inside one of these
channels? Doesn'tthat seem a litle short-sighted? Especially when the robustness of the APIs will
allow data to move among them almost as seamlessly as the users themselves do.

‘e hear a lot of clients asking us to do a promotion that's anly in Facehook right now. Usually we
caunsel for a broader approach, especially if the campaign is planned for 6 months out. It's maore than
just the squidgy advertising commitinents, or change-on-a-dime privacy issues. [t's thatwe believe
the audience is larger than justtheir Facebooks, and sais their attention span.

Sowhere arewe going next? Yhen are we going? Wil there he fabulous prizes? Let me know.

Fead this article on our blog.

A A A AN AN A AR s n s

Crnginal IMessage
subject: ETH Mews 202 Where Y ou AtY

PCH Trivia
Category: Games
Updated Jan 30, 2010
Current Version: 1.3
Seller: Publishers Clea
© 20089, Publshers Ck
EENB

| Free (_GETAPF

———————— o up with
ms G0, it's
fround the
er disasters
aptops and
cell phones for jurors altngether. Althaugh the safest thing may
to just keep celebrities away from technology, butthen how
would we get our daily doses of unchtime schadenfreude?

Rated 4+
IPhone App: FCH Trvia

Surprisingly unavailable for comment, the Twittervese was still on the telephone

from our blog...

Starbucks checks in with Foursquare

What if it was vou. scrambling to find vou phone?
Get your LOST fix and famous!

What if Twitter were real?

How Not to Go Down

and from you...

Know someone that wants to be a marketing intern this sumrmer? Email us. orfill out the form. It's 2
credit only internship, but there is lots ta learn, tons of content to make, and plenty of portfolio padding
ta he done. We're in beautiful King of Prussia. PA [close to the mall].

Talk to Bill Reilly, CEO
Call him at 610.337.3600 312 ar email him at

*In speaking with Bratt while on the winner's line, he informed me that big changes were coming to
PureVolume.com which a great site to discover new music and artists like the lcarus Account and
download tracks and videos like wersion of Blame it on the Rain that will make you forget all about
Wanilli. And | know you guys. You Jove links. You Jove free. Look at yvou checking your way through this
asterithetical newsletter footer,

flle)l ¢
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- GOING TO EXTREMES
IN SOCIAL MEDIA i
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Think of Social Media More Like PR

PR Social Media
No Guaranteed 3 D (\;/lljsallroallr:?égdn:;/y
Visibility

Participation

! Metrics Revolve ! Metrics Revolve
Around 2 :» Around Mentions,
Mentions/Public Relationships &

Visibilit Engagement

-
Traditional PR #

Search Engine
Rankings

3 »| Social Media Helps
SEO

Demonstrates
¥ | Thought Leadership/
Builds Credential

Demonstrates
Thought Leadership/
Builds Credential

% 277303ty 2011
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Components of an Effective Social Media Plan

Cha N nels The “Where” — Where will you do SM? Which sites?
ROles The “Who” — Who will do SM and who will oversee?
Content The “What” — What content will you share?

E ngagement The “How” — How will you engage others?

Fr‘eq uency The “How Often” — How often will you do SM?

G | The “Why” —Who are you trying to reach? Why are
0als you doing SM? How (if at all) are you measuring?

© 2011 Web Ad.vantage | 321 N. Union Street, Havre de Grace, Maryland 21078 | p. (410) 942-0488 f. (410) 942-0487 25
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Social Media Best Practices

e Listen to your audience

* Recognize that it’s a two-way street: you have to
GIVE in order to GET

* Betransparent--don’t be overly pushy w/ sales
messaging or try to obscure your intentions

 Welcome feedback and encourage participation

* Respectthe community; pay attention to its
rules/culture

 Match metrics to objectives

.................................................................................................................................................................................................................................
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a[lvamauﬂﬂ Sin: Going to Extremes in Social Media

Let’s see some good & bad social media in action...
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[Ivamaueﬂ Sin: Putting Campaigns on Autopilot
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Is there a real person behind the wheel
of your campaigns?

B Traffic
B Clicks

10
5 -
0 ] 1 Vl 1 T I Vl T 1 1
i \/\/
10 4
DISENGAGE
45 4
N~ [e0]
& 5 & ¢ 5 &5 &5 8 8 & 8 8 8
> c -] > = o > (= = > - o >
0 @ & @ 2 0 @ T @ = 0
2 5 & = T # 2 5 =2 =2 2 @ zZ

................................................................................................................................................................................................................................
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a[lvamauﬂﬂ Sin: Putting Campaigns on Autopilot

7 Most Common PPC Blunders

1. Goingin with no clear strategy or objective
—  Expecting unrealistic ROl from existing CPCs

2. Selectinginappropriate keywords
3. Nosense of % share of voice budget will buy
4. Writing dull ad copy

5. Poor campaign set-up
— Nounderstanding of/thought to Match Types or Keyword Inclusions
—  Notargeting (geo-, day-parting)
—  Driving all traffic to website’s Home Page
— No A/B or multivariate testing
— No awareness of Quality Score & Longevity

6. Inadequate tracking
7. lgnoring Content Network

................................................................................................................................................................................................................................
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FAILURE TO PERFORM
REGULAR ANALYSIS
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Sin: Failure to Perform Regular Analysis
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Roles & Data:
What Information is Important, and to Whom?

Marketers Owners Web Designers
& Web Marketers & Senior Executives & Developers
Keywords v v
Content v
Traffic Sources v v
Referring Sites v
Visitors (incl New vs. Returning) v v
Map Overlay v v
Trends & Benchmarks v v
Site Overlay v v
Browser Capabilities v v
Mobile Devices v v
Goals v v v

................................................................................................................................................................................................................................
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AdWords Overview @

AdWords Datg 25 2010-Ju2s 2010
o CTR s Rounce Bata N

2.00%, ,\ T0.00%
7\ A\ — / N\ '
\ // M AN . ,’f ' /
/.f H-E - \H\'““‘"ﬂ —"* / ALY H‘H' e T
~ ...----""" .’./'—""""\ o—s ——
._ —— \.__ _/ o \
Jun 28 Juls Jul 12 Jul 19
AdWords resulted in 2,182 visits to your site.
VYN 2,182 Visits Optimization
W 2,21 9 Clicks How does match type impact traffic to my site?

Which ads drive the most traffic?
What do users search for to access my site?

NN 358,890 Impressions

Targeting
A 104 Total Goal Completions

Which placements drive high engagement visits?
$u 00 Revenue Where should | target my ads?

A~ 340.30% ROI

o
................................................................................................................................................................................................................................

© 2011 Web Ad.vantage | 321 N. Union Street, Havre de Grace, Maryland 21078 | p. (410) 942-0488 f. (410) 942-0487 35



Internet Marketing
Consulting

Search Engine
Marketing

Online Media Buying Social Media Marketing

Let’s see some examples of various points of
analysis
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Ti me for Q & A, butE
more engaged in sc

* |f you want my comprehensive list of the Tracking &
Competitive Analysis Tools | d € m adday + others
tools (free for webinar

1. Follow me on Twitter (@hollisthomases)

2. Send me a tweet telling me how you liked this
presentation and be sure to include thikashtag
#7mktgsins

3. lwill direct message (DM) you a link to download the
list.

4. |will enter you in a drawing to win my book!

Online Media Buying Social Media Marketing
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* Thank you!
* My book: Twitter Marketing: An Hour a Day

* My contact information:

Hollis Thomases, President WebAdvantage.net
hollis@webadvantage.net

(410) 942-0488

Twitter: @hollisthomases —FOLLOW ME!
Linkedln: http://www.linkedin.com/in/hollisthomases

e Helpful Glossary:
http://www.webadvantage.net/glossary
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